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Note- Attempt five cluestions in all, selecting not more than two questions from'
each Group. Ail cluestions caffy equal marks.

Group-I

i. What do you mean by marketing management? What are its objectives? Examine
the nature and scope of marketing managemerrt.

2. What cio yori n:i*ari'Lr;r environment scanuing? Wha[ is irs signifrcance in rnari<eting
management? Explain the approach you lvould foilow for environment scanning.

3. What do you m€an by strategic planning in marketing management? What are
the steps in strategic plarrning marketing management?

Group-II

4. What do you mean by consumer buying behavior? What are the different factors
influencing consuiner: buying bsilavior?

5. What do Sreu mean by product life cycle analysis? Examine the significance of
product life cycle analysis in marketing management.

6. What are the objectives of market segmentation? Explain the different criteria for
market segmentation.

Group-II{

- 1. Whaf- do you ryrea-u br,radve,rt$rflg? €{nlain the differe.nf mo.l".s,ol4ah.rqltf -c!ng?
How wouJd you seie,;t an appropr-iate nrocie of aclvertising?

8. What 'are the cliiferent chanr-rels of distributioa? What are their strengths and
weaknesses? Hor,r, would you select n appl'opriate cirannel of distribution?

9. What do you lreafi by green marketing? \Vhat are its salient fea.fures? What are the
issues and challenges in green marketing?


